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J. Frank

1. introducticn
Successful communication rests on the notion that messages achieve
their intent. If the explicit purpose of the message is to generate sales, yet
the originator’s implicit intent (persuasion) is not achieved, marketing strat-
egies con be said to have foiled to effect desired outcomes. Historicelly,
issues related {» direct marketing texts® “intelligibility" end “ecceptability”
in forcign markets have been the concern of multi~nationol firms whose
marketing strotegies have required close attention to cultural divergence-and
problems related (o equivalencies in tronslation. However, the present giobal
spread and use of Eng!ish!, and concurrent recognition that markating across |
cultures may be successfully accomplished using English as the language of |
“choice” for bridging internetional language barriers, may present new ond
different probiems related 1o the varieties of English used by copywriters and
their targeted sugience.
Native English speeking (NS) recipiznts of writisn seles materig! prepared
by non-rative Engiish spaekers (NNS), whiie cepable of overcoming seme
difficulties resuiting from feetures trensferred from writers’ notive

languages, and able to derive meaning end relevance from even the most

seemingly ambiguous of messages, will nontheless remain unpersuaded if the
i:ontents of texts do not conform to expected shared norms of understonding.
This problem may arisc in cases where cross-cuitural ﬂifferms,in the use
of English preserves semantic meening at the potential expense of pragmatic
nderstanding; a state of affairs which interferes with readers’ ability to
drew appropriate inferences from the written discourse, hence places in

jeopardy WNS marketers’ success in achieving sales objectives in the
in Englis by a NNS, which was o direct mail-order solicitstion to purchease &

|
American market. One case in point is the example of 8 sales letter, written
book published and marketed by an Indien firm.
3
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In this paper, | examine the contents of the letter to show how pragmotic

inferences contribute to total commuricetive content, and how these under-
standings'mog play o criticel role in achieving or-conversely-feiling to
ochieve, successful cross-culturel communication. First, using examples
drawn from the primory dots which illustrate the use of several linguistic
features, stylistic conventions and rhetoricel structures which moy
distinguish this variety of English (i.e., “Indion English'z) from other notive
Englishes in general (Kachru, B.,1983 o,b, 1986; Kochry, Y., 1983 a,b, in press,
Sechrist, et a1 1972, and others), | anoalyze the text te argue thot culturelly-
vound sets of expectations and rhetoricel structures can present difficulties
to o NS sudience becouse they moy be perceived as a deviant application of
the general principles they implicitly understend to be governing discourse.
That is, | coniend thet when the message is in English, Netive Americon
Engiich speakers would expzct the discourse to conform tu Conversatione!
Maxims {(Srice, $575), end expect the orgenizatien and arrangement of words
and phrases to be orderly and relevant {Sperber and %iison, 1979). Based on
the evidence, | cleim thet readers may not have these expectotions fulfilled;
the wiiter, in foct, hos vioisied these principies in weys which suggest thet
his communicative behovisr moy have bean guided by differing norms. Next,
end Tor comparotive purpeses, i offer & sémmary of my enelysis of tws other
seis of dote: exompies of direct marketing seles texts which were prepared
by firms ergeged in on identicel enterprise, fer similer purpsses, and
distributed {mailed) to the same audience, but were compesed by KS in the
United States end Greet Britain, respectively. ! discuss the similarities and
conirests found among the three sets of date, and the thecreticel and proct-
icel implications of these differences on future research end application.
While the dote is limited, the findings overall support my conteniion thet

o large port of non-sementic meaning is dependent on shared assumptions re: I
the norms for comraunicotive behavior as they operate in the reader's own I

4
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society. Thot is, readers’ understanding of texts will be guided by culturelly-
conditioned expectotions, and the conceptuol frameworks which facilitete
interpretation and enable them to draw the appropriate pragmatic inferences
from the text. Therefore, conczptuel approaches which do not take inte
account cross-culturol differences may be both theoretically limiting ard
inodequate. While this conciusion is tentative, given the doto, it is in line
with-ond provides further support for-previous reseorctg and authors sho
have addressed the non-universal applicebility of Gricean Maxims or
semantically reloted piragmatic thecries (Keenon, 1976; B. Kachru, 1982; Y.
Kachru 1985; Chishimba, 1982; Levinson, 1983, as examples), as well as
sociolinguistic epproaches which teke into account interethnic differences
vith regerd to pragmotic and discourse feotures (Gumperz, 1978, 1962;
Tennen 1980, as only tyo of mony exemples).

Further; based on the data and personel background knowledge3, there is
reason to believe the texts are not only representative of o form of direct
roil advertising which has gained wide cdrrencg among NS marketers, but-
given the spread of English and marketers general willingess to adopt
strategies which hove previously proven successful-are likely to become the
mude’ for similer efforts acress national boundaries, with implications for
the cummunicative effectiveness of NNS' efforts. Smith (1987), for exomple,
. whose observations are representative of current observers, hes noted that
while the totel number of non-native users of English svorldwide presently
cutnumber the native users, for a majority oi these NNS the need and/or
opportunity to communicote on a giche! scole does not exist, ror are issues
reicted to miscommunicotion axpss cultures an importent concern {p. 1-2).
While | concur in ganerol with this position, ihe dete indicotes that when thet
need arises-as in the case of cross-cultural marketing sfforts-differences in
tihe form and orgenizotion of the English used moy become probiematic. if
present trends continue, ot issue then will be NNS' and NS’ tendency to rely on
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“prototypicel” models of direct mail advertising cepy, without teking into
account the subtle ways socioiinguistic differences shape pragmatic under-
standings end contribute to tolal commuricative effect, in circumstances

where failure will have potential “reai-world" ecencmic consequences.

2. Description of The Dota

| studied three exoemples of direct merketing sales letters which, in
function, formaet, contents and targeted recipient, were similar. All three
letters were written and distributed by companies engaged in the same
business: the publication o "Who's Who Directories™ (their generic label) in
intia (primary data), England and the United States. These are books designed
to record-via biographical profile and/or {eptionally) photcgraph-the
background and accomplishments of persons sele:ted for inclusion. All three
letters also had & similar formet and contents: each item conformed to the

requisitcs of “sales letters"4 in terms of layout and generel presentation;
each included (in their general order, but not limited to) a statement of

purpose, 8 description of the product, and an offer to purchase. Further, the
recipient of the letter was the same in all three cascs.

“who's Who" directories may/maoy not be titled as such, and in fact the
products represented by the letters had different appelations (see attachment

made with regerd to these books’ wmenufacture and distribution. First, the
production of books which list “persens of merit” is 8 frequently encountered
phenomena across cultuies, end across verying eccupations eng accomplish-

|
A). However, regardless of their title, there are three importont points to be

ments deemed note-worthy. Mot only are there directories which list “Who's
Who" in (for exemple) America, Wastern Eurchs, Africs, india, etc., but
directories which identify persens by particuler accomplishment, (music, art,
suthors and writers, militery record, public service, education, etc.). Hence,

e




books which fell into this class are readily identifiable es such by a \vide
ronge of people, whether they have been selected for isting, or not. Second,
the process of selection is determined by the editors of the books;- persons
connot “self-select” themselves as biographees. Thus, individuals selected
for inclusion generally consider it as en honor. Third, persons chosen for
listing ere usuelly of fered the opportunity to purchase the book in which they
oppear, in advonce of publication. While in most cases the publishers’ stated
primery purpose is te produce these besks os reference sources-end many
indeed ore found in libraries-as a rule, all individuals listed in these books
ere of fered the opportunity to “reserve- {i.e., order) their own copy (s), ot o
reduced price {pre-publicetion), in their choice of edition(s) to be published
("yrand", “deluxe”, “classic”, "personal”, “generai”), and occasionally are also
provided the opportunity to purchase related items of interest (certificotes,
illustrated piagues, etc.).

For reasons inherent in these bonks® nature and objective, certoin abuses
by publishers have surfaced; these connot be elaborated upon hers, but are
implied in the following editorial quste: *It connot be emphasized too strongly
that there is no charge or fee of any kind for biographical inclusion in the

“Internsticnal Who's Who in IHusic”, nor is there any obligetion to purchese

copies” (Melrose Press Ltd., Cambridge England). However, while the author is

avrare of problems releted to the quasi-legitimacy of some offers, and
acknowledges that audiences® relative “sophistication” {vis-6-vis similar
offers) is an imporant factor in predicting recipient response, the scope and

aim of this paper precludes consideration of these issues in the enalysis.

3. _Analysis and Interpretation nf the Primery Dsta

The term “Indien English” (IE), similer to labeis such as Americen English
or British English, is often applied to tfie veriety of English used in whot has
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traditionelly been called the indien subcontinent, where-historicelly- British
colonializetion end the subsequent introduction of bilinguslism in English ere
closely linked. However, while it is a convenient “portmonteau” in practice,
ond one which | have adopted, fellowiny convention, in referring %o the dato,
it must be stated ot outset thet use of this term should not be consirucd to
imply uniformity in linguistic competence or even linguistic uniformity in
ihis variety (e caveot which oapplies equally to “Amearican” and British”
English, and to my use of these terms in referencing the dats in Section 4.).
As B. Kachru hus consistently noted {1983, 1986, and elsewhere), this
geographic area is rotable for its linguistic pluralism end sociolinguistic
complexity; a view supported by the extensive literature on the subject {(as
one example, Mehrotra's illustration of the four levels of intelligibility in the
cose of Indian English, 1982). Thus, the several gremmatical, syntectic and
rhetoricel feotures | first describe below, as preface and necessary back-
ground to my analysis-while drawn from contemporery studies which have
identified these features-ore only to be considered “indicotive™ of the
variety, and certainiy not exhoustive. | provide this prepoaratory section oniy
to moke clearer, and provide o framework tor understending, the arguments
made in the following sections which analyze in detail the contents of the IE

text «i'om two differing pragmotic perspectives.

3.1 Background: Discourse Features of {E:

As B. Kachru has demonstroted in 6 comparative study of non-Western
literature (196 b), it is the cross-culturel differences in discourse strategies
thot arise from the nativization of English-thet is, which “entail the trensfer
of discoursal patterns from one’s other (perhaps more dominant) linguistic
code and cultural and literary traditions.” (p.4)- thot underlies and distin-
guishes IE from other varieties of English.
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First, with iregerd to grammeticel and syntoctic features, trensference
from Indic lengueges may result in deviant (that is, from NS’ perspective)
sentence constructions. These differences are revesled in the preference of
educated Indiens for writing in 8 “learned" style cheracterized by its complex
sentence constructions end “l2rge-scele embeddings® (Kachru, B.,1986; 40).
The complex clausel constructions found in declarative and interrogetive
sentences, and the formation of tag questions, for example, are traceable to
this process. Other differences in IE may be the result of on extensidn in
selection restrictions in syntox and sementics. Noteble smong these is the
deviont use of erticles, redupli~etion of items belonging to various word
Closses, regulor, productive syntactic processes which give rise to typicelly
IE collocations, end the use of resumptive pronouns. Articles are present in
IE, but their distribution is erretic; they may be “missing”,"wrong", “intrusive®
-to borrow from B. Kachru's cetegorizations (1966,40). Reduplicetion is o
common feoture of South Asien English as e whole, ond it is used for emphe-
sis, to indicote continuation of a process, or to creote a special effect. IE
collocations moy bé defined as South Asian on the basis of their semantic or
syntactic characteristics. In one such productive syntactic process, & unit of
higher rank is reduced to @ lower rank, so thet where a native English speoker
might expect to find o clause or a nominel group, en IE user prefers a
formotion with modifier + head + (qualifier). As one exemple, “pin-drop
silence” in place of °..8o0 siient you could heor o pin drop". Finelly, there is
use of resumptive pronouns, as evidenced in this sentence excerptéd fror: the
date: “To have o copy of this distinguished publicetion, the volume in which
You are included, it will be o pleasure..." (my highlighting for reference).

Second, and equelly distinctive of IE, there are differences in rhetoricel
style. In Indio, 8s throughout South Asia, the appropriateness of these styles
is determined by severol factors, the most important of them notive literary
and cultural traditions. As Keplan (1976, 12-15) describes the concept and
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process, “the orgenizetion of paragraphs written in any language by irdivi-
duois who are not native speokers of that languege will be infiuenced by the
rhetorical preferences of the native 1angLage...(thus are) likely to be sheped
by cultural ‘conventions’ within & community ef speokers”. Thus, the recog-
nition that iE may be significently influenced by Non-¥estern traditions is
criticel to understending the distinctiveness of such texts. With regord to
these influences, on both written and verbel discourse, the literature is ton
extensive to cite in entirety (c.f. Kachru, B. ond Y., who hove written exten-
sively on this sut ;sct; Lowenberg, 1986; Gumperz 1978, 1982, as oy four
examples). However, briefly summerized, the primary differences peroining
to written discourse ore those related to expositery form, logicel structure,
stylistic embellishment ond punctustion/prose rhythm. The reasons for these
differences ae complex, but chief among them are the following (relying
most heovily here on writings by Kachru B, 1983b; Pandheripande, 1962;
Koplen 1976): Indien (i.e., non-Western) systems of logic in which correct
inferences are established by syllogisms whose form and number differ from
those of classicel logic, i.e., o “Platonic-Aristotelisn” model, end which moy
be perceived s unwieldy end convoluted by Western standards; a notion of
“proper” style in o perticuler context deriving from lergueges such os
Senskrit, Persion, and Arabic, where stylistic embellishment is highly valued;
the model considered “ideal” for paragraph structure and the logicel pattern/
progression of idees, which has been described in the literature as “circuler”,
in contrast to whot has been colled the “linear” structure of English. Finally,
I end this section with a quote from Raje Roo (o well-known indien novelist),
cited by Kechru (1983b, 8) in his discussion of the rhetoricel style which
typfies S. Asien verieties of English. This quote optly identifies the organi-
zotional ond stylistic narrative traditions which, when imposed on & forsign
language (English), results in 8 seemingly unending combination of sentences

ond o peculior use of punctuation, hence contributing to IE’ distinctiveness:

10 .
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“There is no villagz in india....that hes not a rich sthala-purgna (legendery
history) of its own..(stories which are)..endless and innumerable. We have
neither punctuetion nor the treacheros "ats and “ons" to bother us..we tell
one interminable tale. Episode follows episode, and when our thoughts stop
our breath stops, and we move on to another thought. This was and still is the
ordinary style of our story telling.”

2.2 Pragmatic Understending: Gricean Approach

A Gricien approach to understandirg how pragmotic inferences (implica-
tures) work to convey meening beyond that considered a part of sementic
meaning rests on shared assumptions sbout peoples’ cemmunicetive bel'\ovior
in general, and the notion that there are conversetionol principles which
underly end govern these bet.aviors (1975, 78) Grice’s Cooperative Principle
assumes thot participents in interactions will meke contributions such as
moy be required, ot the stage ot which contributions occur, by the accepted
purpose or direction of the talk exchange in which perticipents ere involved.
{Levinson 1983,101). Further, based on the assumption of the operation of the
Cooperotive Principle, participants’ interactions will be governed by four
generol principles which specify what participants need to do in order to
converse in 8 "maximally efficient, rotionel, and cooperetive woy" (p.102).
These general principles Grice expressed as Conversational Maxims: the
Moxim of Quontity (be sufficiently infermative); the Maxim of Quality (be
. sincere, truthful); the Mexim of Menner (be orderly, brief, clear); the Maxim of
Relation (be relevant)

The pragmetic understendings which are impliceted by the Moxims ere
presumed to be sufficient to allow readers to moke ali the inferences needed-
even when writer's are apporently devieting from them-ond ere understood by
most interpreters of Grice's theories to be based on rules of conduct which
ore universal, regerdless of cultural context. However, the universelity of

chese conversotionol postulates hes ieen disputed (Keensan,1976; Y. Kechru,
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1982, among others), end in whot follows | will show thet caims of culture;

relativity are well-founded. The linguistic features of (£ briefly outlined in
Section 3.1 above, which involve uhe processes of transference and use of
nativized stylistic conventions and rtetoricel structures, sre evidenced in the
doto and diverge from readers’ expectations and shered assumptions regerding
communicative interaction, and what constitutes rationel, cnoperative,
orgenized, and informotive discourse.

The greater tole: ation for digression that characterizes indien 1anguage
texts, and the preferred process sf clausalizatior. (Indian languoeges cllow o
degree of complexity i single clouses not normelly accomodated in English)
moy couse IE writers to find o wey for expressing whot they perceive to be
reloted events in single sentences. The coordinetor “and" is one such device
for expressing relotedness:

(1) “we come back upon the correspondence resting with the inclusion of
you: biographicel note in the forthcoming volume of our “Biogrephy

International”and thenk you much indeed for your esteemed cooperation
in sending to us the same.

This exampie (the very first sentence of the letter) illustrates the differ-
ences in grammeticel and syntactic censtruction which mey be attributed to
“transference”, but which mey be perceived by NS readers as a violatior: of the
Hoxim of Guantity. This type of sentence construction snd digressive style is
found throughout the letter. As Y. Kachru (1982, 22) has observed, there is
greater freedom in introducing new but related episodes in indic discourse
types, provided the “diverse threads” of the discourse are tied logether in the
end. As used in the letter, however, this style hes the unintended effect of
“coloring” the discourse in ways which deviate from non-Indic, NS readers
expectation thot the writer will provide no more or less informetion then
that required for the current purposes of the exchange.

Trensference of Indien “circuler” patterns of logicat ergumentation, which

may be perceived as recursives, and expository forms such as thet evidenced
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in Hindi, for examp'e {tolerance for digressicns which link various episodes in
o spirai-like structure; Y. Kachru, 1985, 14) contribute to NS readers’ inter-
preting portions of the text as more informative then warranted, and raise
questions regarding its relevancy and truthfulness, as well. A combination of
neri-linear pregression and complexity in clausal constuction yields the
following (paregraph #2); | have highlighted that information which would be
considered overly informative and/or "suspicious” given its wording/
placement in the paragroh:

(2) "Since we announced g nproduce “Biography international”, we have been
receiving a large number of Jetters everyday {(sic) from all parts of the
world welcoming the new venture. Numerogus requests have elready been
received from individuals to reserve gne or more copies of the volume for
their persone! use and more orders are pouring in everyday” (sic)

The preference for beginning and ending an argument et roughly the same
point is typical of the Indian expository style. Readers, however, may
interpret it as redundant and over-abundantly informative; @ perception which
may induce them to question the writer's objectives and truthfulness. That
is, if the largest number of Ictters received are "congratulats:y” in content
("weicoming the new venture”), then “numerous requests" to reserve one or
moie copies can be inferred to make up only & portion {not all) of these

‘letters, but the exact proportion is unspecified. Moreover, it appears that the
outhor’s intent is to persuade readers that the venture has been highly
successful-but | would contend that the over-emphesis on “doing well" (large,
numerous, one or more, more, pouring in) has just the opposite effect. Indeed,
the overoll meaning of the paragraph has the pragmatic force of that implied
in the phrase "methinks the lady doth protest too much.” And, therefore, the
writer's veracity moy be questionable. Has the writer in fact "cooperated” by
producing statements that are the strongest that can he made in the
situation, in the order 2xpected (strongest, first)? I maintain there is a

i3
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disjunct between perceived surfuce coherence and cohesien in the discourse,

and the inferences thot will be drawn by NS Americen readers from the order
ond presentation of “facts"~ more subtly perceived as irrelevant and out-of -
order. Thet is, readers will be able to link “numerous requests’ to “large
aumber of letters, “individuels® to {(letters) “from ol parts of the world", and
be able to connect the mtion of “reserving" one or more copies to the previous
ideo of “welcoming® a venture and subsequent “erders”; the paragraph “mekes
sense”. However, at the same time, there is confusion. For, on an implice-
tional scele which American “consumers” might be expected to 22ply tc the
text, isn't it more important to “request” then to "wélcome”, “reserve” rother
than “request”, and actuslly “order”, rather then “reserve™? why these choices,
why this order, why this verbiage? Readers will 100k for reasons, and among
the potential interpretations for the writer's “flouting” of the Maxims, | con-
tend, are thet he is being averly informative, insufficiently brief and orderly, .
and irrelevent; hence “infelicitous” in his utterances. Together, digression
and non-linear logicel progression may be perceived as violations of the
Moxims which-under the circumstances, and given NS* expectations-may
provoke readers to draw inappropriate inferences.

Next, the text exemplifies o transfer of rhetoricel style in thet it com-
bines the structure end style found in two differing IE “registers"; that found
in “averege” letters written by educeted users of IE (which evidence post-
colonnial formalism, adapted to IE needs), end whet is referred to as an
“edministrative” register, still in use by the indien Buresucracy. However,
these registers have been used-and used "deviantiy™-in ways which moy con-
tribute to perceived violations of the Maxim of Manner and Relevance.

First, an “edministrative” register is typified by its profusion of
'initiolisrps', which creators of texts assume are femiliar to resders, thus
easily “de-coded". | quote from an example provided by B. Kachru (1986, 45)
"H.E"s P.A hos written D.O. to the AS. P. about the question of T.A's".

14
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In the letter we find (my highlighting for emphosis):

{3) Enciosed pieose find Speciol Concession Brder Form for o copy of
*Personal Edition®
| have interpreted this to be a “hypor-correction” on the writer's port; that is,
| would contend that the writer is aware thet “initialisms" might be unfevor-
ably received, and hos therefore attempted to moke the letter more “accept-
oble” to NS American readers. However, readers might be puzzied by the need
for éapitelizotion end full identification of the “form". It i’s not “brief” in the
waoy they would expect ("order form® would have sufficed) while at the same.
time it is for too brief, to be clear (i.e., What happened to the articles?
Missing are "a"...Special..; “e” or “the"...Personal Edition). Yet this violation
of Manner may simply reflect the writer's efforts to be "cleari

Again, while readers may be put off by all the intensifiers/modifyers in
“reduced” position (*forthcoming volume", “considerable pride®, “distinguished
publication™-perceived as overly informative), we also find phrases such as:
(4) ".... high cost of production” (vs. “high production costs")

Is the author again guiity of “hyper-correction™? The difficulty with
analyzing “deviances” of this kind is thet they cannot be considered in
isolation. It is not the one instance of deviation that presents cifficulties; it
is the erratic distribution of one or more linguistic constructions which are
expected to be used that presents problems in interpretation. For example, in
the case of articles, they moy be missing (s sbove) or “wrong", as in-

(5) °...accepting it ot g amazingly low special price”

-while &t other times they are used appropriately.

Compounding issues of grammaticality, are issues related to use of
idiomatié end formulaic exprescions. in the data we find appropriate usage of
phrases as in (2) “..orders ere pouring in", followed by incorrect compounding
("every doy", not everyday), end preceded by use of another conventional
expression, which “sounds” anachronistic, given its context in the first

id
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paragroph (i} "...proposed volume is now expected to run cut in & couple of
months time.” Moreover, there are found several instances in which the
writer has relied on familiar, stock expressions {(that is, ones familiar to NS
Aiirican recipients, and common to such advertising) to make the point: such
as “We knuw you shouldn't be without it"; “offered..at 0 price as low as
possible”. However, and unfortunately in terms of their overell effect, what
repport they establish in one segment of the discourse is often negated by
their over-use, deficient use ("Please return it duly filled in at your earliest
possible”) and redundent use (in additicn to the above “price as low..." are
found “at an amazingly low special price”; “offer at this low price”; etc). An
inappropriate and inconsistent use of cor' ~nticnal adverti sing phrases, while
unintended by the writer, would likely provoke an unfavorable response to the
product and pose a barrier, rather then bridge, to understanding.

Another point mentioned earlier (Section 3.1) had to do with the IE
preference for reduplication: for emphasis, to indicate continuation, and to
create effect. But egain, if brevity and clarity are expected, readers sre
tikely to be disappointed by:

(6) "It is worth most {0 you because it means most to you, perscnelly,
professicnally, and for your future as record of your achievement.

Putting aside for the moment another case in which an erticie is missing

' {"as..record"), which elone might qualify this sentence as unclear, | call

attention to the repetition of the phrase “most to you" in the first clause,
separoted by “because”. | moaintain that readers will question the “cause and
effect” implied in this cleuse. Why not, just as reasonably, the reverse? That
is, "means most..becouse it is worth most...". 'lf given an opportunity to
challenge the reasoning behind statements, readers will then ook for reason

- for repetition. And, I will guess, they will find none. It is @ phrasing essen-

tially devoid of meaniny...except, perhaps..for authors who are attempting to
create en “effect”, to "emphasize” the point, or to link the thought with prior
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end subsequent ones, to indicate continuity. This cen be seen in the sentences
which preceded (ex.7) and followed (ex. B) the example above (6):

(7) “To heve a copy of this distinguished publication, the volume in which you
are included, it will be a pleasure to you, your femily and your friends.”

(8) “We know you shouldn't be without it.”

Readers will note that "it” {ex 7) is ambiguous; whot is pleasurable? to be
included in the velume or to own it? Readers will note that this paragreph
(made up of tines in ex 7, 6, B in that order) slso is rambling (obscure),
digressive (not brief and to the point), and “disorderiy” ('cgclicél' vs “lineer”
presentation of ideas). Together, these factors work to contribute to the
“irrelevance” perceived in many of the ideas-even while these thoughts may

be entirely “relevant” to the expressive intent of the writer. "

3.2. Pragmatic Understanding: Sperber-Wilsan Approach

\
Sperber and Wilson (1979) provide another way of looking at the pragmatic _
inferences which are part of the total communicative content of a text. Their

approach is to anaiyze-within 8 semantic framework-the presuppostional

properties of words which result from differences in the organiza{ion of

truth-conditions, end the logical arrangement of words and constructions '(p.

303). They suggest that focus constituents of sentences (foreground entail-

ments) ere underlied by series of logically ordered background entailments

(to yield “chains of entailments~)and thot the former is determined by

grammatical form. A “foca! scale” for each sentence i3 produced by substitu-

ting existentially quontified variables (NP's) for constituents in the sentence,

beginning with the focus constituent (informaticn that is centrally importent

-f oreground). What is essumed to be relevent is whatever information needs

to be added to the backround (peripherally important/presuppositions) in

order to obtein the foreground (Levinson 1983, 219)
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Turming to the text, the “ordered entailments" presupposed to foilow from
o structured errangement of vvords and phrases is questionable in the
following example (paragreph #3) At issue is what-exactly-needs to be added
to the backround presuppositions in order to obtain information thst is
“relevant®, and make sense of the utterance:
(9) “Keeping in view the specific requirements, the publicetion is being

brought out in two different editions i.e. “Personal Edition" and
“Generol Edition”, ‘

Readers first will attempt to distinguish between foreground and ba;:kround
in order to abstractly construct an orderly “chain of entailments”. And, oﬁ the
basis of syntactic form, be likely to assign greater importance to the main
cloeuse. Yet, as Sperber and Wilson point out (p.307) syntectic form does not
necessarily determine the pragmatically most importent point. Readers, |
contend, will likely meke needed substitutions only to conclude that certain
important information is missing-information thet is relevent, and necessary
in order to determine the most important point. Let us assume that readers
are sble to infer the following “keeping something in mind, something is
happening.” They mey also infer the following "because of something,
something eise must happen.” The confusion here is due to different possible
entailments, which are o result of pregmatic interpretion. Who (publisher or
reader) must keep specific (important?) requirements (whet requirements?)
in mind, end i3 there reason to suppose that these are a good (specific) reason
for publishing two different editions? The “"specific requirements” which
are the subject of the first clause have pg prior mention in the discourse, so
that readers-ot this point-might well fail in their efforts to deduce whet
those “requirements” might be, even though it is implied that resders know
whot they are ("keeping in view the..”). The interpretative conflicts which
orise as @ result of epparent inconsistencies between what is presumed to be
shared information {common ground) and inferences which need to be made
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based on given information {(presuppositions) are not immediately, nor easily,
resolvable. Readers will b hard-pressed to determine whot informotion
needs to be added to the background in order to obtain the foreground. In fact,
this confusion taints the relevancy of the main clause: is the bringing out of
the publication in two editions to be interpreted as personslly relevant, or
irrelevant information? This confusion is only partially remedied by the
sentence which immediately follows:

(10) “Personsl Edition” is specifically meant for listed biographies only and

inspite (sic) of high cost of production, it is offered to them ot o price
as low as possible.

Readers now are able to make some connection between “requirements” and
“listed biographies®, but it is still unclear. On one hand, there seems to be
implied, through whﬁt may be interpreted as over-cautious phrasing (the
specific requirerivents) that highest cost and "General Edition" are linked; that
is why recipients of the offer (listed biographees) will be interested in the
Personal Edition, at “a price as low s possible™. On the other hand, is it the
publisher’s requirement that ONLY listed biograshies comprise the contents of
the “personol edition®? Or that purchasers of the personal edition be among
that group who have provided their 'biograpﬁies'? If both are true, which
requirement is the more relevent for poténtial purchasers? And again,
entailments which would be expected to be deterrined by grammatical form
are-practicelly speaking-undeterminable. The combination of IE collocations
(marked by prepositional phresing which inverts the expected header, as in “of
high cost of production” instead of “high preduction costs) wnd complex
clausal structure, also contribute to readers’ confusion. And this confusion

continues in the statement which fallows these, occurring at midpoint in the

‘text as a whole, and which the writer has seen fit to underline for emphasis:

(11) You are included in the publicetion
At this point, the recipient of the letter may well wonder why the issue of

i9
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inclusion is being raised ot al1, and highlighted. “Does it mean | em excluded
from the General Edition? Am | included in o1l editions, regordless of
purchase? How are persons chosen for listing in the Generel Edition? (ere
these choices in fact related to the specific requirements referred to
eorlier? Further, why was 1, the person to whom this offer is being mode,
being referred to as "them™?" (ex 10 above). s the impersonalizetion
detected in this sentence ("meont for listed biographies”, vs. “meant for you®)
combined with “thera” implicate theat there is doubt sbout who constitutes
this group? Yet, ot the end there is the cleor statement: “you ere included”.
It must be emphosized that if the 7erms of the orier, and the canditions for
selection, are presented uncleorly- or purposefully left vague-there will be
grounds for criticel re-eveluation of al! statements made to thot point and
taint the interpretation of those to follow. Most importantly, however,
reoders moy dismiss as irrelevent the very informetion which the writer

considers most relevant.

4 Comperative Dato: A Summary of the Findings

As mentioned eoarlier in the paper, two additiesia! exeamples- similar in
function and boasic contents-were collected for comparative purposes. The
firms were located in the United States ond Englend; both letters are pre-

Englend con be clessed as o "cross-cultural® marketing effort since it was
directed to the same individual in the U.S. as the Americen letter. To
facilitete discussion, | will refer to the sets of dete using the ebbrevistions
{IE) for the primory dete, and (Eng), {Am) for the dote used for comparisen. .
Let me bagin by quoting in their entirety the first three paragraphs of the
(Am) text (ex. 12), followed immediately by the first paragraph of the (Eng)
text (ex. 13), and (IE) text, respectively (ex 14). Thic will help bring into
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sharper focus the contrests and similarities among the sets of detoe:

(12) “it is my pleasure to inform you thet your biographical profile is
scheduled for inclusion in the forthcoming 45th edition of Who's Who
in Americe.

Enclosed is & copy of your sketch as it appeors in the 44th edition.

Please proofread it carefully. Moke any necessery additions and
corrections. Then, even if no changes ere needed, sign the sketch where

indicoted and return it to me within the next 15 doys.

(13) “Your name has been put forward for biographical and pictoricol

" inclusion in the Twelfth Edition of Men of Achievement, and you are
respectfully invited to complete the questionnaire overlesf and return
it to our editors so that they con prepare your detailed biography and
send you o typescript for proofing. When you return the questionnaire,
please enclose 8 recent black-and-white photograph (preferred size
2 1/4 inches square) for reproduction with your entry; if you do not
have a suitable photograph avaiiable ot the moment you may send one
leter but please return your questionnaire as soon as prssible. To do
so incurs no obligation; there is no charge or fee for inclusion.

As the contents of these paragraphs indicate, there are shoarp contrasts
between the (IE), and the (Am) and (Eng) sales letters. These rbnge from
overage number of words used per sentence, and sentences per paragroph, to
differences in the monner, relevance, kind and degree of informativeness and
perceived sincerity of the writer. The above exampies are exemplary of the
woy the letters os o whv/e seem to reflect differing sets of °reader expecta-
tions regarding the norms for rationol, cooperative discourse.

First, one clear difference is in the kind and order of information provided,
and in what degree of information might be consicered “sufficient" by the
writer. Earlier, in Section 3.2, | showed that portions of the IE letter would
be interpreted as overly informative for reasons having to due with complex
sentence constructions, redundancy, digressiveness, and non-linear

presentation of ideas. As cen be seen in the above (representative) examples,

21
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embeddings and clausal complexity are typical of the (Eng) iatter (ex. 13),
whiie these structuras are lacking in the {4m) letter (ex §2). However,
sentence complexity, which may implicate a violation of the maxims of
Quentity (be sufficiently informative) 2nd Menner (be brief), is only one
dimension of the discourse cad may be counterbelances by evidence that the
writer hes adhered to other expected conversational principles. Tnet is the
case in the two letters written by NS, as | will demonstrate below. Moreover,
t claim that American recipients would expect, snd be familiar with,f’ the
style of writing thet this "British™ letter exhibits; it is a style captured by
the introductory phrese “Your name has been put forward", augmented by what
might be considered “over-writing” by American copy-writing standards”.

When another aspect of the Maxim of Manner, orderliness, and the Maxim of
Relevance are taken into account, both letters conforra te expected norms.
The ideas presented in both letters proceed in an orderly way and provide
specific information which is relevent to the reader. There is no recursion or
redundant information. Both the (Am) end (Eng) letier begin with statements
which imply readers’ inclusion, then focus on instructions and the need for
accuracy and verification. Then, in both, there follows background informe-

tion on the company; again, with emphasis on specificity and on providing

ber of publications to date, etc.). Lastly, both 1etters tum to issues related
to the products offered; timing, availability, cost. Unlike the (IE) letter,

which leaves vague the issue of interest {"pumerous requests®) or availability

("Then there is a limit to the number of ‘Personal Edition’ which we can of fer
at this low price”), and is "disorderly" in its presentation (price is mentioned

.information relevent to the reader in a precise way (years in business, num- ‘

prior o o request for response to the offer), both (Am) and (Eng) letters are

oiderly and relevant in ways thet indicate that the Maxims are being observed.
Specific, deteiled instruction ot the cutset augmented by en escalating

progression of reasons why the reader would be interested in the offer,

22




21
culminating in cost end ordering information, moy also work to ease
“presumed” skepticism on the part of recipients regarding the writer's
truthfulness. Reoders would elready expect the information to be stated in
the strongest possible way (“sey as much es is required”; Levinson 106);
hovever, the precision and confidence with which facts are presented, and
the way the writers "build" upon prior information in on orderly woy, add to
the perceived 'sincerify" of the author. Whether the writer-uses imperatives
ond underlining to (see ex.12 above) to get readers’ attention, or description
os in the (Eng) version first reference to the editions available: *_.will be
published in two seperate editions: the GRAND EDITION, hardbound with gilt
lettering for general library use ond the DE LUXE EDITION, individually bound
in luxurious simuleted lesther with gold lettering (including the recipient’s
name) and embellishment, enclosed within a slip case (this fine edition is )
available only to biographees.)”, quontificetion and specificity contribute to
recipients’ drawing the conclusion thot the writer believes whot he soys. In
contrast, the wording i, the (IE) text's first reference to different editions is
vogue (see ex. 9-10), and the less purposeful and vague allusions to relevent
“numbers” found in its second paregraph (ex 2) do not have the seme effect.

Finally, | address the issue of ambiguity; this is perhaps the most .
interesting aspect of the texts, and one which all shore to some degree. The
embiguity exhibited in stotements can be related to readers’ ebility to
determine whot it relevant, aad also to writers’ intentions to observe one
aspect of the Maxim of Manner (avoid eambiguity; be cleer). in the {IE) ietter,
stotements were shown to be ambiguous in ways which might confuse the
reoder, ond couse them to ask questions which the text could not setisfy.
intriguingly, in the (Am) ond {Eng) letters, some statements are also
embiguous but they ere framed in such a wey that readers’ inferences will be
in the writer’s favor. A prime example ore stotements reloted to the issue of

“inclusion®; or, put another way, will the recipient of the letter be listed in

23
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volume or not? In contrast to the (IE) references to this issue, discussed
previously, the wording in both (Am) and (Eng) versions appeor to address this
issue clearly and stroightforwerdiy. Thet is, on the surface, this question is
answered, ond (to readers’ possible relief) answered “up front™. The first
paragraph of the (Eng) letter cells readers’ attention to the steps involved for
inclusion. It is implied that once one’s name hes “been put forwerd", one
merely needs to submit the proper information (questionnaire, photoj and ail

- will go well. This idea is reinforced by the last statement, which encourages
recipients to respond without 'fee/o_bligation'. Thus, there is nothing tp lose
by responding, and all to goin (listing!). Similerly, the (Am) letter opens with
the statement that “your profile is scheduled fer inclusion”, followed bya
series of instructions. Fully helf the first pege of the letter is devoted to
outlining these conditions, concluding with “And only with your verification
cen we publish your biography with the confidence thet befits such o
time-honored reference classic as----" Thus, 8 reeder might conclude thet
the editprs ore intent on accuracy; the listing itself is assured. However, and

importently, nowhere in these letters is it stated thet readers ore guaran-

teed to be listed. Neither @ recommendetion nor “scheduling” eccomplishes

this. Further, the ottention readers will poy to the emphesized “only" in the

sentence quoted, combined with the letter’s generslly purposeful and

confident tone to that point, | contend will ceuse NS readers to come to o
similer conclusion. Thet is, in spite of the fact thet one possible interpreta-

tion for this sentence is thet the reader's profile will be published in eny

cese, regordiess of inaccuracies (i.e., it is simply in their best interest to

comply), the implication is that failure to respond will place their listing in

jeoperdy. If understood os o threet, it will surely compel readers to toke

immediate action. Hence, since either reading will be in the writer's favor,

ambiguity can work os o positive strategy. The inferances made from the

assumption that writers will avoid ambiguity, here drawn from the
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statements cited, are that the Maxim has been observed. n sharp contrast,
the inferences drawn from “You ore in included in the publication” (IE letter,
ex. 11), given its context, are that the writer has violated the Hox?m, despite
its superficial clority and relevence. Thus, the ways embiguity cen contri-

bute to resders’ drewing appropriete inferences cannot be underestimeted.

9. Conclusion

The increased awareness of different communicetive strotegies used by
bi-lingual non-noetive speakers of English has serious implications for
linguistic theory, our understanding of culture-specific communicetive
competence, and most relevantly here, the universel opplicability of Gricean-
based or semanticelly related pragmatic theories. Although communicetive
feilure moy be attributed to-end irdeed provoked by-sociocultural differ-
ences, and borriers to interpretetion imposed by linguistic trensfer from the
NNS writer's other languages, an understending of cross-culturel mis-
communicetion may be extended beyond en investigetion of these factors to
on exemination of the differences in pragmatic meening which frame, end
underlie, ol discourse. One might ask: How velid ere Grician-based theories
which consider his postuleies as the norm for anolyzing end interpreting
pregmatic inferencing across societies, ond-specifically-considers these
principles to govern the speech of bilinguel, and possibly muiltilinguel speech
groups? And the seme question might be asked of those, like Sperber-Wilson,
which are dependent on Western notions of “legicel thinking™. | would contend
that these philosophicelly-besed theories are both limited in thet they apply
identicel approaches {r both mono- end bilinguel discourse. Further, and as |
have shown, these approaches- while they are potentially useful to estimate
ond contrast socictinquistic differences- moy not be descriptively or

definitiolly adequote.
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The noativizetivn process, which bridges some problems related to
non-equivalency in translotion and satisfies the communicative needs of NNS
within their communities, moy present interpretotive problems for the NS.
The trensfer of language features from first languages to second, acquired ‘
languages is evidenced in the IE dota. While the underlying reasons for the |
“transference” moy be recognized, their existence places a burden on NS |
readers which increases the probability of misunderstending. Thus, the
difficulties presented by heving to recencile g flow of information which is
not orderly (in the Western sense), end which appears to be comprised of
syntactic constructions which-through a process of notivizetion-are ot their
surface arranged in non-legical erder, tend to make questionable philosophi-
col epproaches which ere dependent on Western notions of grammaticel
structure and their relationship te underlying presuppositions. To understend
the pragmetic contributions of Grice ond Sperber/Wilson as they may be
applicable to evaluating the communicative content of the text, there needs
to be token into account differing and culturslly-releted discourse strotegies
and potterns. At issug is not only the extent to which these differences
jeoperdize mutua! intelligibility, but the weys these differences work to

threaten the achievement of economic objectives.
¥hile the linguistic reelity of English in its world context is thet verying
_ models may emerge, each with their own linguistic and liter sry norms, the
vay NS may react to a globel situstion which has resuited in more NNS than
NS presents attitudinel problems that may be overlooked by foreign firms
desiring to market their product in the US. There is greot temptation for NNS
to "code-switch® or in some way use, in unslloyed fashion, the idioms and
expressions which play important functionel roles in the 1anguage of NS. Yet,
discourse which evidences a blend of historical and cultural treditions (i.e.,

those of both the Judeo-Christian and Asion traditions) demands e speciol

sensibility end extended cultural awereness from morketers outside the
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speech community which identifies with this variety, just as much as it
demands this sensibility from readers within it. Put another way, the IE text
shares with native varieties of English certain linguistic forms (represented
in the letters originating from the United States and Great Britein, despite
their evidential "Americaness” and “Englishness®, respectively), while elso
reteining its discourse identity as “indian English” (i.e., “Indianness”). As !
have demonstrated, however, it is the way in which these “identities” are
combined, in an attempt to address a NS terget audience (Américan) and
achieve the firm's specific purpose (sales), that may be probiematic.

As | have illustrated, the IE text moy present difficulties to o NS becsuse
of deviant coherence (eg, paragraph structure) as well as cohesive strategies
(eg., use of tenses, linkers, lexicon) which together interfere with readers’
ebility to understend the writer's intent. My findings also suggest that the
pragmatic inferences likely to be made by NS sam///ar with differing
varieties of English (as in the case of the English exemple) will have less
difficulty with perceived deviance. The universalicm of English, while
providing o tool for cross-cultural communication, also demands that we
view the use of English across cultures with a new theoretical perspective;
one which recognizes that linguistic realization is related to the culturel
norms end “meaning system” of a scciety which uses English (Kachru 1583b).
Assumptions that 8 commoniy shered lenguage is sufficient to echieve
communicative intent are not substantiated by the evidence and, given the
culturel relativity of pregmatic understanding, may result in failure to reach
cross-cultural market ‘ng objectives.

Traditiona!ly, the reaction of native English speakers to "deviont" IE
communicetion styles and rhetoricel devices has not been one of acceptance
or understanding. It is important to recognize, however, that the very
processes which serve to make IE texts meaningful to their users
(nativization of te:-t and context) ere the very ones which operate to make IE
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discourse distinctive. In fact, as stendards of appropriateness end
acceptance develop for discourse types in South Asian English, native norms
emerge. As & consequence of this acculturation, ie., the more culture-bound
IE becomes, the more it grows apart from vorieties fomiliar to Americen
English speakers (Kachru 1986, 43). Thus, although the ronge of South Asian
English text types is large, and mey vary in keeping with the contextual and
acquisitionel renge of their users, it may be that none of them will be

completely appropriate to achieve marketing objectives in foreign merkets.
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Notes

1. Contemporery estimates differ, ranging from 700 million users (Lowenberg
1986) to as mony as 2 billion for the number of people with some ability in
English (Crystal, 1985). However, there appears to be unanimity on the
on tﬁe view thet “in the recorded history of mankind, there has never been o
language to match the present global spread and use of English® (Smith
1987, c.f. Kachru, B. 1986; Strevens, 1982; Quirk end Widdowson, 1985)

2. The 1abels “South Asfan', Asian English” or “Indian English” are frequently
used by writers in referring to this variety (Kachru, B.,19830; see slso
Gumperz, 1977; Leitner, 1983; others). Their use, as Kachru notes {1983e,
353), “suggests o paralielism with other variety-oriented terms such as
‘Americen English’ or ‘British English’ end implies a historicel tradition and
institutionelization as well as distinct formsi and functional characteris-
tics™.

3. Partinent ore several years’ professiona! experience in Marketing manoge-
ment end support functions, previous directly related study (MBA/mktg),
and separate, ongoing interest in investigating verbal and written sales
pitches/advertising language. This research has entailed the coliection of
seversal dozen examples of direct marketing sales texts.

4. Sales letters are the most common form of direct mail and are ususlly the
centerpiece of any direct mail package. In overall format, the letters a're
designed to give the appesrance of general or personal cerrespondence, end
often include conventionol greetings/salutations, and closures. The letters
maoy be typed typeset end printed, printed with o computer insert
(recipient neme/address) or fully computer typed. In any event, the letters
seﬁe to either make a sale directly or persuade the reader to some course
of action that is designed to lead to a sale {Frank, 1986, unpublished “Deor
friend: An exemination of persuasive linguistic devices in direct moil-

order solicitations.”)
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3. The Indian syllogism has five members {proposition, reason, example,
opplication, conclusion) producing, in form, a pattern of argument which
reverses the order of argument found in classical logic; the argument is
stated in the {irst and second cleuses, established by the general rule and
the example in the third, and is finally proven by the virtual repetition of
the first two clauses {see B. Kachru citation and example: 1983b, p20)

6. This everyday observetion hardly requires defense; however, with regard
to marketing efforts | note that correspondence with the Direct Marketing
Association (NY, NY) confirms that recent exchange retes have encoursged
new efforis by British firms to reach American markets via direct adver-
tising media.

7. | take the risk of oversimplifying here to moke the point that brevity
ond “punchiness” are eften considered the treditional halimarks of
American advertising prose, a view supported by the didacticism {e.g., “do’s
oend don’t’s) evident in advertising texts (see, for exemple, Bovee and Arens,
1982, on creative copywriting, p. 2968-330).
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